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•	 Survey for Goals and Values
•	 Workshop Street Types and Networks
•	 Hold Stakeholder Meetings & Pop Ups

•	 Survey for Feedback on Specific 
Locations

•	 Workshop Acceptable Trade-offs
•	 Hold Stakeholder Meetings & Pop 

Up Events

•	 Workshop Design Inputs on Case 
Study Corridors 

•	 Hold Stakeholder Meetings & Pop Up 
Events

Public 
Engagement 
Strategies:

•	 Walking Audits and Site Observations
•	 Analyze existing conditions, travel 

patterns, and planning guidance
•	 Understand constraints and 

challenges
•	 Draft vision and goals

•	 Assess survey results and 
stakeholder input

•	 Incorporate feedback into Street 
Types and future Network Options

•	 Communicate opportunity and risk 
for each network option

•	 Assess map feedback and 
stakeholder input

•	 Refine Street Types and Develop 
cross-sections for each

•	 Propose a Preferred Network
•	 Identify Case Studies Corridors and 

Initiate Conceptual Design

•	 Draft Plan and share with 
participants

•	 Update Case Study Corridor 
Concepts

•	 Revise Plan
•	 Develop grant applications for 

implementation
•	 Adopt Plan

Technical 
Work 
Items:
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