
THE CITY OF SAINT PAUL and LIVE NATION ENTERTAINMENT announce

RIVER’S EDGE MUSIC FESTIVAL
June 23 and 24 on Harriet Island

DAVE MATTHEWS BAND · TOOL
THE FLAMING LIPS · BRAND NEW · POLICA · MOTION CITY SOUNDTRACK 

PUSCIFER · COHEED & CAMBRIA ·  DIPLO · SCISSOR SISTERS ·  DATSIK

 MUTEMATH · DELTA SPIRIT · BLAQSTARR ·  KINKY · MEXICAN INSTITUTE OF SOUND
CIVIL TWILIGHT · QUIETDRIVE · AN HORSE 

K-Flay · Gardens & Villa · AM & Shawn Lee · The Whigs · Hey Rosetta! · Yawn 
Kids These Days · Yuna · The Rope

SAINT PAUL, MN (April 5, 2012) -- Live Nation Entertainment and the City of Saint Paul today announce the debut of River’s 
Edge Music Festival, a two-day event showcasing more than 30 artists on June 23 and 24 on historic Harriet Island.  This 
inaugural event is the first of a five-year agreement between Saint Paul and Live Nation designed to establish a world-class 

destination festival in the Twin Cities.  Tickets for River’s Edge Music Festival go on sale Friday, April 13 at 10 a.m. via 
RiversEdgeMusicFestival.com, Ticketmaster.com and LiveNation.com.  Two-day tickets will be offered at a very special price of 
$99 plus applicable service fees for a limited time ending Friday, April 20.  During this same week only, tickets can also be 
purchased with no service fees at the Xcel Energy Center box office.  

This feast of sights and sounds will feature a broad range of musical talent on four stages.  Headliners TOOL, in their only US 
date of the year, and DAVE MATTHEWS BAND anchor an eclectic bill ranging from psychedelic vanguards THE FLAMING LIPS 
and post-punks BRAND NEW to the big beats of KINKY, MEXICAN INSTITUTE OF SOUND and influential DJ/producer DIPLO, 
as well as a rich variety of electronic, independent, progressive, cutting-edge and local artists.  

“I’m excited to see the expansion of Live Nation in Saint Paul, bringing millions of dollars in economic vitality to the city and 
building Saint Paul’s reputation as a top spot for live music,” Mayor Chris Coleman said.  “This new series builds on our years of 
success with Live Nation.  I look forward to several years hosting this great music event at Harriet Island.”

Presenter Live Nation Entertainment is applying its global network and exhaustive experience in festival development, production 

and promotion in order to create a seamless experience for fans and artists alike.  River’s Edge Music Festival will offer the 
leading edge in live entertainment at every level, from high-security admission wristbands to top of the line stage production to an 
innovative Silent DJ Stage, a European creation which will use wireless technology to create a non-stop party audible only to its 
participants.

Local artists POLICA, MOTION CITY SOUNDTRACK, QUIETDRIVE and THE ROPE will add a little “Minnesota Nice” to the 
international lineup.  A local flavor will also be evident, as some of Saint Paul’s famous eateries, food trucks and artisans will be 
showcasing their wares.  

“We are thrilled to bring the Twin Cities the festival it has long deserved, a reflection of the discriminating tastes of its music fans 
as well as the area’s reputation as a cultural leader,” said Mark Campana, Co-President, Live Nation.  “We will be making the 



most of this beautiful site and its natural advantages to create an experience that truly reflects the community, creativity, and 
culture of the area.  River’s Edge Music Festival will enrich Saint Paul’s already vibrant musical landscape and provide a new 
touring destination for artists for years to come.”

River’s Edge Music Festival will strive to ensure the incredible musical experience is only enhanced by its sustainability efforts 
before, during, and after the show.  To do its part, the festival will offer comprehensive recycling efforts, food composting, water 
hydration stations, ride share to support carpooling, bicycle valet stations, shuttles to the island, and an area designed solely to 

engage music fans in diverse environmental and communal not-for-profit organizations.  River’s Edge Music Festival will also 
partner with Children’s Cancer Research Fund, which invests in lifesaving research in the prevention, diagnosis, treatment, and 
cure of childhood cancers and blood-related disorders, to raise both awareness and funds in conjunction with the festival.

Two-day tickets for River’s Edge Music Festival are $99 plus applicable service fees through April 20 only, after which they will 
increase.  Tickets go on sale Friday, April 13 at 10 a.m. via RiversEdgeMusicFestival.com, Ticketmaster.com, and 
LiveNation.com.  Tickets can also be purchased through April 20 only at the Xcel Energy Center box office with no service charge.  
Tickets will arrive in the form of wristbands containing secure RFID chips; these wristbands are necessary to gain admission to the 
festival and should be handled with care.  Fans will need to apply their wristbands prior to entry and leave them on, undamaged, 
for the duration of the festival.  Only wristbands purchased through authorized channels can be guaranteed authentic.  This 

method of ticketing is secure, reliable, and convenient – no ticket stub to lose.

Citi® is the official credit card of River’s Edge Music Festival.  Citi® cardmembers will have access to presale tickets beginning 
Tuesday April 10th at 10AM local time through Citi's Private Pass® Program. For complete presale details visit 
www.citiprivatepass.com.

Follow River’s Edge Music Festival on Twitter at @RiversEdgeFest and “Like” its Facebook page at 
Facebook.com/RiversEdgeFest.

For additional information, please contact:

Jake Spano Jon Reens

Marketing Director – City of Saint Paul Sr. Director of Marketing – Live Nation  

651.266.8527 312.540.2187

jake.spano@ci.stpaul.mn.us jonreens@livenation.com 

Liz Morentin

Live Nation Entertainment

310.975.6860

lizmorentin@livenation.com

About Live Nation Entertainment:
Live Nation Entertainment is the world’s leading live entertainment and ecommerce company, comprised of four market leaders:
Ticketmaster.com, Live Nation Concerts, Front Line Management Group and Live Nation Network. Ticketmaster.com is the global
event ticketing leader and one of the world’s top five ecommerce sites, with almost 27 million monthly unique visitors. Live Nation
Concerts produces over 22,000 shows annually for more than 2,300 artists globally. Front Line is the world’s top artist
management company, representing over 250 artists. These businesses power Live Nation Network, the leading provider of
entertainment marketing solutions, enabling nearly 800 advertisers to tap into the 200 million consumers Live Nation delivers

annually through its live event and digital platforms. For additional information, visit www.livenation.com/investors.
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